
LONGLIFE Top Message (September 2013) 
 

Greetings 

We would like to express our deep gratitude for everyone’s daily support and encouragement. 

LONGLIFE was founded in 1986 with the goal of establishing nursing care services 

for 21st century society in which seniors account for a large share of the 

population. Over the course of the last 28 years, the Group has been a pioneer in 

developing initiatives about how new nursing care services should be provided in 

anticipation of the needs of the times. The Group’s management principle is to 

provide services that impress our customers so much that they exclaim 

‘LONGLIFE can help us even with things like this!’ We promise that we will 

continue to be a company that makes a real contribution both to our customers 

and to society in the years to come. 

 

We plan to spread the high-value-added, high-quality services that are our Group’s greatest strength both 

throughout Japan and overseas, and to improve our business performance as a result. 

The operating environment facing the Group remains uncertain because of the lack of clarity about the prospects for 

the economic outlook. But positive factors include a weak yen and rising share prices in response to growing 

expectations about the effects of policies to stimulate the economy. 

In Japan, occupancy rates at the Group’s existing facilities continue to rise, and the Group is also engaged in the 

establishment of entirely new types of nursing homes and in other new development projects in the area around 

Tokyo. Overseas, our venture in China is producing results and steady progress is being achieved in our Indonesian 

business that is now underway, and we are also engaged in serious discussions and exchanges with other markets that 

need the kind of high-value-added, high-quality services that the Group provides. In this way we continue to strive to 

strengthen our business performance by exporting our services and expanding our sales. 

 

Employee training principles 

The LONGLIFE Group has identified three factors that are essential to supporting customer satisfaction: “culture and 

environment”; “pleasant spaces”; and “high-quality healthcare”. In today’s rapidly changing world, in which the 

yardsticks of corporate performance are shifting from quantitative to qualitative measures, we feel that our principles 

are now even more truly in demand than ever before. 

We believe that the most important element in being able to fulfill the Group’s role of providing high-value-added, 

high-quality services is employee training. Our employees have tremendous capabilities and we think that it is 

essential that the Group make use of these capabilities to maximize its own potential as an organization. To achieve 

this goal, we train each and every member of employees, on the basis of the spirit that has survived and remains 

strongly present from the time the Group was founded, so as to provide them with the opportunity to be able to 

maximize their potential to contribute to the Group’s success. 

Furthermore, because the Group believes that its people are its most important asset, it describes them not as 

“human resources” but as “human treasures”. 

 

Message for shareholders 

We shall continue to make ceaseless efforts to create new, value-added services so as to continue to be able to provide 

high-value-added, high-quality services to our customers, shareholders, employees, and to society both in Japan and 

worldwide, and thereby to improve our business performance, and contribute to protecting the natural environment. 

I ask for your support as the LONGLIFE Group continues to make progress toward accomplishing our goals. 

 


